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INTRODUCTION

I n normal times, running a restaurant is one of the most rewarding—
and challenging—business endeavors out there. The pride of service, 
atmosphere, recipes, and hospitality inspire many people to open a 

restaurant of their own. Maybe you are one of those people who took the 
leap and opened your own local version of hospitality. There are probably 
also people you know who have the scars to prove that a restaurant is no 
ǓƺșΡ�ȣǿǏǓȖȠƺǷǩǿǠঀ��ȅǿșȣǾǓȖș�ƺȖǓ�ЙǿǩǉǷΡॹ�ǉȅǾȒǓȠǩȠǩȅǿ�ǩș�ǦǓƺΚΡॹ�ƺǿǏ�ȖȣǿǿǩǿǠ�
ƺ�ȖǓșȠƺȣȖƺǿȠ�ȖǓȕȣǩȖǓș�ȖǓșȒȅǿșǓș�Ƞȅ�ƺ�ǦȣǿǏȖǓǏ�ǏǩАǓȖǓǿȠ�ǏǓǾƺǿǏș�ǓƺǉǦ�ǏƺΡঀ�
These challenges have always been true, but the role of a restaurateur has 
never been as hard as it is today. 

The accumulation of millions of people making small changes in their 
daily lives lead to seismic shifts in our economy. These shifts are most 
apparent in sectors where they have progressed the furthest, like department 
stores making way for online shopping. These shifts are less apparent where 
ȠǦǓΡ�ƺȖǓ�ǴȣșȠ�șȠƺȖȠǩǿǠॹ�ǹǩǷǓ�ȖǓșȠƺȣȖƺǿȠșঀ�2Ƞ�Ǧƺș�ȠƺǷǓǿ�ƺ�Ǡǹȅǈƺǹ�ȒƺǿǏǓǾǩǉ�ƺǿǏ�
twenty years since digitization began for the restaurant industry to face 
the same existential threat as many retailers did back at the turn of the 
ȠΛǓǿȠΡেЙȖșȠ�ǉǓǿȠȣȖΡঀ�
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technological advancements are transforming the restaurant business model 
and the desires of the everyday consumer. 

Those who understand the elements, process, and direction of this 
disruption will be better positioned to survive and thrive by embracing the 
innovation that consumers are demanding. Those who resist will surely 
be left behind. The purpose of this book is to make it easy for restaurant 
owners, landlords, investors, and patrons to understand what’s happening, 
why it’s happening, how we all can navigate the changes we’re facing—and 
together, shape the future of food.

—Meredith and Carl

The revolution that began in retail with the birth of mainstream 
ǓেǉȅǾǾǓȖǉǓ�Ǧƺș�ƺȖȖǩΚǓǏ�ȅǿ�ȠǦǓ�ǏȅȅȖșȠǓȒ�ȅǟ�ȠǦǓ�ȖǓșȠƺȣȖƺǿȠ�ǩǿǏȣșȠȖΡঀ�
Over time, the outcomes will be all the amazing things that have already 
ȠȖƺǿșǟȅȖǾǓǏ�ȖǓȠƺǩǹ�ƺǿǏ�ǉȅǿșȣǾǓȖ�ȒȖȅǏȣǉȠșॸ�ȅǿǓেȠȅেȅǿǓ�ǾƺȖǷǓȠǩǿǠॹ�ǾǩǉȖȅে
ǿǩǉǦǓ�ȒȖȅǏȣǉȠșॹ�ǏǩǠǩȠƺǹǹΡেǿƺȠǩΚǓ�ǈȖƺǿǏșॹ�ȠǦǓ�șȣǈșǉȖǩȒȠǩȅǿ�ǓǉȅǿȅǾΡॹ�ȠǦǓ�ǠǩǠ�
economy, massive logistics networks, bankrupt storied brands. In the short 
term, the disruption created by this innovation will create opportunities 
and perils for every operating restaurant.

At the time of writing this book, the restaurant industry is facing the most 
șǩǠǿǩЙǉƺǿȠ�ǉǦƺǹǹǓǿǠǓ�ǩǿ�ǩȠș�ǦǩșȠȅȖΡঀ�eǦǓ�ǾȅȖǓ�ȠǦƺǿ�șǩΠ�ǦȣǿǏȖǓǏ�ȠǦȅȣșƺǿǏ�
restaurants the United States boasted at the start of 2020 were decimated 
ǈΡ�ȅǿǓ�ǦȣǿǏȖǓǏ�ȠǦȅȣșƺǿǏ�ǉƺșȣƺǹȠǩǓș�ǩǿ�ǴȣșȠ�șǩΠ�ǾȅǿȠǦșॹ�ΛǩȠǦ�ǾƺǿΡ�ǾȅȖǓ�
expected to follow.1�eǦǓ�ǩǿǏȣșȠȖΡ�ǹƺǩǏ�ȅА�ȠǦȖǓǓ�Ǿǩǹǹǩȅǿ�ΛȅȖǷǓȖș�ƺǿǏ�ǹȅșȠ�ƺ�
ȕȣƺȖȠǓȖ�ȅǟ�ƺ�ȠȖǩǹǹǩȅǿ�ǏȅǹǹƺȖș�ǩǿ�ȖǓΚǓǿȣǓ�ǩǿࢱࢳࢱࢳ�ঀ�eǦǓ��Kt2�েࢺࢲ�ȒƺǿǏǓǾǩǉ�
hit the restaurant industry particularly hard, but in truth, the restaurant 
ǩǿǏȣșȠȖΡ�Λƺș�ȒȖǩǾǓǏ�ǟȅȖ�ǏǩșȖȣȒȠǩȅǿ�ǹȅǿǠ�ǈǓǟȅȖǓ��Kt2�েࢺࢲ�ǈǓǉƺǾǓ�ȒƺȖȠ�ȅǟ�
ȅȣȖ�ǓΚǓȖΡǏƺΡ�ΚǓȖǿƺǉȣǹƺȖঀ�[ǓșȠƺȣȖƺǿȠ�ȒȖȅЙȠ�ǾƺȖǠǩǿșॹ�ƺǹȖǓƺǏΡ�șȕȣǓǓΦǓǏ�ȠǦǩǿ�
by a hugely competitive environment and increasing minimum wage, now 
ǦƺΚǓ�ȠǦǓ�ȒȖȅǾǩșǓ�ȅǟ�ȅАেȒȖǓǾǩșǓ�ǠȖȅΛȠǦ�ƺǿǏ�ȠǦǓ�ǉǦƺǹǹǓǿǠǓ�ȅǟ�ȠǦǩȖǏেȒƺȖȠΡ�ǟǓǓș�
Ƞȅ�ǏǓƺǹ�ΛǩȠǦঀ�EȣǉǦ�ƺș�ȠǦǓࢹࢱࢱࢳ��ȖǓǉǓșșǩȅǿ�șȒǓǏ�ȠǦǓ�ǏǩșȖȣȒȠǩȅǿ�ȅǟ�ȖǓȠƺǩǹॹ�ȠǦǓ�
�Kt2�েࢺࢲ�ȒƺǿǏǓǾǩǉ�Ǧƺș�ƺǉǉǓǹǓȖƺȠǓǏ�ȠǦǓ�ǏǩǠǩȠƺǹ�ǏǩșȖȣȒȠǩȅǿ�ȅǟ�ȖǓșȠƺȣȖƺǿȠșঀ�

We are going from an era in which people go to food to an era in which 
food goes to people.
vǦǓǿ�ΛǓ�ǓƺǉǦ�ǹǓǟȠ�ȅȣȖ�ǉȅȖȒȅȖƺȠǓ�Ǵȅǈș�ȖȣǿǿǩǿǠ�ǹƺȖǠǓ�ǉǦƺǩǿș�ǈǓǦǩǿǏ�ȣșॹ�

we did so believing that the future of food was changing in front of our 
ǓΡǓșঀ�vǓ�ǓƺǉǦ�ΛƺǿȠǓǏ�Ƞȅ�ǈǓ�ƺ�ȒƺȖȠ�ȅǟ�ȠǦǓ�ǉǦƺǿǠǓঀ�vǓ�ǴȅǩǿǓǏ�?ǩȠǉǦǓǿ�hǿǩȠǓǏॹ�
one of the country’s leading ghost kitchen providers, and established the 
operating model to scale the concept across the country. Along the way, 
we witnessed the challenges many restaurateurs were facing as they worked 
to adopt new approaches to win in a digital landscape.

And there is so much more change yet to come. As we have seen in 
retail, there are likely to be many business casualties brought down by their 
reluctance to change or their blindness to how both sociological shifts and 
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Chapter 1

WE EAT AS A NUCLEAR  
FAMILY NO MORE

“L ƺȠǓ�ƺǠƺǩǿॹ৛�=Ǔșșǩǉƺ�(ȖƺΡ�ǉǦǩǏǓǏ�ǦǓȖșǓǹǟ�ƺș�șǦǓ�ȠȣȖǿǓǏ�ȅȣȠ�ȅǟ�ȠǦǓ�
ȅГǉǓ�ȒƺȖǷǩǿǠ�ǹȅȠ�ȠȅΛƺȖǏ�ǦȅǾǓঀ�/ǓȖࢶ�ॸࢱࢱ�ȒঀǾঀ�ǾǓǓȠǩǿǠ�ǦƺǏ�
Ȗȣǿ�ȅΚǓȖআ�ǩȠ�Λƺșࢷ�ॸࢶࢴ�ȒঀǾঀॹ�ƺǿǏ�ǦǓȖ�ǏƺΡ�ǦƺǏ�ǿȅȠ�ǓǿǏǓǏঀ�FȅΛ�

she faced the long commute to her home in the suburbs of Columbus, 
Ohio, and it was her turn to make dinner when she got there. She had 
ȒȖȅǾǩșǓǏ�ǦǓȖ�ǦȣșǈƺǿǏॹ��ǿǏȖǓΛॹ�ƺǿǏ�ȠǦǓǩȖ�ǿǩǿǓেΡǓƺȖেȅǹǏ�șȅǿॹ�=ƺǉǷșȅǿॹ�
that she would cook. Considering how long it would take her to get 
ǦȅǾǓॹ�ЙǠȣȖǓ�ȅȣȠ�ΛǦƺȠ�Ƞȅ�ȒȖǓȒƺȖǓॹ�ƺǿǏ�ƺǉȠȣƺǹǹΡ�ǾƺǷǓ�ǩȠॹ�ȠǦƺȠ�ǦȅǾǓে
cooked meal was looking increasingly unlikely.
|ȅȣ�ȒȖȅǈƺǈǹΡ�ǷǿȅΛ�ƺ�ǟƺǾǩǹΡ�ǹǩǷǓ�ȠǦǓ�(ȖƺΡșঀ�EƺΡǈǓ�Ρȅȣ�ƺȖǓ�ǹǩǷǓ�ȠǦǓ�

(ȖƺΡșঀ��ǟȠǓȖ�ƺǹǹॹ�ȠǦǓΡঢ়ȖǓ�ƺ�ȠΡȒǩǉƺǹ��ǾǓȖǩǉƺǿ�EǩǹǹǓǿǿǩƺǹ�ǟƺǾǩǹΡঀ�=Ǔșșǩǉƺ�
and Andrew married twelve years ago, when they were in their late 
ȠΛǓǿȠǩǓșঀ�=ƺǉǷșȅǿ�Λƺș�ǈȅȖǿ�ƺ�ǟǓΛ�ΡǓƺȖș�ǹƺȠǓȖঀ�^ǩΠ�ǾȅǿȠǦș�ǩǿȠȅ�ǦǓȖ�ǿǓΛ�
ȖȅǹǓ�ƺș�tX�ȅǟ��ǩǠǩȠƺǹ��ǏΚǓȖȠǩșǩǿǠ�ǟȅȖ�ƺǿ�ƺǏΚǓȖȠǩșǩǿǠ�ƺǠǓǿǉΡॹ�=Ǔșșǩǉƺ�
ΛȅȖǷș�ǹȅǿǠ�ǦȅȣȖșঀ��ȣȠ�ȠǦǓ�Ǵȅǈ�ǉȅǾǓș�ΛǩȠǦ�ƺ�ǟȣǹǹ�ǈǓǿǓЙȠș�ȒƺǉǷƺǠǓॹ�
and she provides the primary regular income for the family. Even 
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The romanticized ideal of the nuclear family—mom, dad, and two kids 
ǩǿ�ƺ�ǦȅǾǓ�ȅǟ�ȠǦǓǩȖ�ȅΛǿৄǈǓǹȅǿǠș�Ƞȅ�ȒƺșȠ�ǠǓǿǓȖƺȠǩȅǿșঀ�'ƺǾǩǹΡ�ǹȅȅǷș�ǏǩАǓȖǓǿȠ�
now, and the nuclear family model is losing ground. 

Ask almost any American—married with children, empty nester, or 
twentysomething—if they feel stretched, and they would agree: there 
isn’t enough time in a day. Part of the squeeze is real: more Americans are 
ΛȅȖǷǩǿǠ�ǾȅȖǓ�ǦȅȣȖșॹ�ǉǦǩǹǏȖǓǿ�ƺȖǓ�ǾȅȖǓ�৚ȒȖȅǠȖƺǾǾǓǏॹ৛�ƺǿǏ�ǹȅȠș�ȅǟ�ȣș�ǦƺΚǓ�
side hustles—even our kids. Another part of the squeeze is perceived, but no 
ǹǓșș�ȒƺǹȒƺǈǹǓ�ǟȅȖ�ȠǦƺȠঀ�vǓ�ǹǩΚǓ�ǩǿ�ƺǿ�৚ƺǹΛƺΡș�ȅǿ৛�ȠǓǉǦǿȅǹȅǠΡেǓǿƺǈǹǓǏ�ΛȅȖǹǏॹ�
and it is hard to protect any time as our own. The phone is constantly 
ǈȣΦΦǩǿǠ�ΛǩȠǦ�ƺ�ǿȅȠǩЙǉƺȠǩȅǿ�ȅǟ�șȅǾǓ�ǷǩǿǏৄǉƺǹǹॹ�ȠǓΠȠॹ�ǓǾƺǩǹॹ�ǾǓșșƺǠǓॹ�ƺǿ�
app requiring attention. Combine the real with the perceived, and you 
ǓǿǏ�ȣȒ�ΛǩȠǦ�ƺ�ȠǩǾǓেșȠƺȖΚǓǏ�șȅǉǩǓȠΡঀ

No wonder convenience reigns supreme in many parts of the consumer 
economy: think smartphone check deposits, dry cleaning pickup services, or 
electronic signatures replacing notary visits. In food, too, convenience has 
become paramount. With the increase in demands on our time, something 
ǦƺǏ�Ƞȅ�ǠǩΚǓॹ�ƺǿǏ�ȠǦƺȠ�৚șȅǾǓȠǦǩǿǠ৛�ǩș�ȠǦǓ�ȠǩǾǓ�ΛǓ�ȣșǓǏ�Ƞȅ�șȒǓǿǏ�șǦȅȒȒǩǿǠ�
for food, preparing meals, eating together, and cleaning up.

You could say that the transformation of family life in the United States 
all boils down to time. Or timing, to be more precise. Young adults today 
ƺȖǓ�șǹȅΛǓȖ�Ƞȅ�ǾƺȖȖΡ�ȠǦƺǿ�ȠǦǓǩȖ�ȒƺȖǓǿȠș�ƺǿǏ�ǠȖƺǿǏȒƺȖǓǿȠșঀ�=ȣșȠࢳࢳ��ȒǓȖǉǓǿȠ�
ȅǟ�EǩǹǹǓǿǿǩƺǹș�শǈȅȖǿ�ƺǟȠǓȖࢱࢹࢺࢲ�ষ�ƺȖǓ�ǉȣȖȖǓǿȠǹΡ�ǾƺȖȖǩǓǏঀ��ƺǉǷ�ΛǦǓǿ�(Ǔǿ�
Xers were the same age that Millennials are now, three in ten were married. 
For Baby Boomers, four in ten were married at that age, and for the Silent 
(ǓǿǓȖƺȠǩȅǿ�শƺǠǓș�șǩΠȠΡেЙΚǓ�ƺǿǏ�ȅǹǏǓȖষ�ǾȅȖǓ�ȠǦƺǿ�Ǧƺǹǟ�ΛǓȖǓ�ǾƺȖȖǩǓǏঀ1 
�ș�ƺ�ǉȅǿșǓȕȣǓǿǉǓॹ�ǟȅȖ�ȠǦǓ�ЙȖșȠ�ȠǩǾǓ�ǩǿ��ǾǓȖǩǉƺǿ�ǦǩșȠȅȖΡॹ�৚șǩǿǠǹǓș�ǿȅΛ�

ȅȣȠǿȣǾǈǓȖ�ǾƺȖȖǩǓǏ�ƺǏȣǹȠșॹ৛�ƺǉǉȅȖǏǩǿǠ�Ƞȅ�ȠǦǓ�Christian Science Monitor. 
৚2ǿࢱࢶࢺࢲ�ॹ�ǾƺȖȖǩǓǏ�ǉȅȣȒǹǓș�ȖǓȒȖǓșǓǿȠǓǏࢹࢸ��ȒǓȖǉǓǿȠ�ȅǟ�ǦȅȣșǓǦȅǹǏș�ǩǿ�ȠǦǓ�
United States. In 2011, the US Census Bureau reported that the percentage 
ǦƺǏ�ǏȖȅȒȒǓǏ�Ƞȅࢹࢵ��ȒǓȖǉǓǿȠঀ৛2 Marriage and cohabiting are no longer life 
ǓΚǓǿȠș�ȠǦƺȠ�ΛǓ�ǉƺǿ�ǿǓǉǓșșƺȖǩǹΡ�ȠƺǷǓ�ǟȅȖ�ǠȖƺǿȠǓǏঀ�2ǿࢹࢲࢱࢳ�ॹ�ȠǦǓȖǓ�ΛǓȖǓࢶࢴ�ঀࢸ�
Ǿǩǹǹǩȅǿ�șǩǿǠǹǓেȒǓȖșȅǿ�ǦȅȣșǓǦȅǹǏșॹ�ȖǓȒȖǓșǓǿȠǩǿǠࢹࢳ��ȒǓȖǉǓǿȠ�ȅǟ�ƺǹǹ�ǦȅȣșǓǦȅǹǏș�

ȠǦȅȣǠǦ�ȠǦǓΡ�ƺȖǓ�ƺ�ǏȣƺǹেǩǿǉȅǾǓ�ǦȅȣșǓǦȅǹǏॹ��ǿǏȖǓΛঢ়ș�ΛȅȖǷ�ƺș�ƺ�[ǓƺǹȠȅȖ�
ǉȅǾǈǩǿǓǏ�ΛǩȠǦ�=Ǔșșǩǉƺঢ়ș�Ǵȅǈ�ǏȅǓșǿঢ়Ƞ�ǠǓǿǓȖƺȠǓ�ǓǿȅȣǠǦ�Ƞȅ�ȣȒǠȖƺǏǓ�ǟȖȅǾ�
their townhouse rental to buying their own home. It isn’t so much that 
they don’t earn enough to cover a monthly mortgage payment—it’s 
that their student debts have held them back from saving up enough 
for a down payment. 
৚�ƺǹǹ��ǿǏȖǓΛॹ৛�=Ǔșșǩǉƺ�șƺΡșॹ�ȣșǩǿǠ�ΚȅǩǉǓ�ǉȅǾǾƺǿǏ�ǩǿ�ǦǓȖ�ǉƺȖঀ�vǦǓǿ�

ǦǓȖ�ǦȣșǈƺǿǏ�ƺǿșΛǓȖșॹ�șǦǓ�ȠǓǹǹș�ǦǩǾॹ�৚2ঢ়Ǿ�ǠȅǩǿǠ�Ƞȅ�ȅȖǏǓȖ�ǏǓǹǩΚǓȖΡঀ৛
৚^ȣȖǓॹ৛��ǿǏȖǓΛ�ƺǠȖǓǓș�ǩǾǾǓǏǩƺȠǓǹΡॹ�ǓΚǓǿ�ƺș�ǦǓ�ǾǓǿȠƺǹǹΡ�ǉƺǹǉȣǹƺȠǓș�

the hit to their monthly food budget. Seems they’ve been ordering 
ȠƺǷǓȅȣȠ�ƺ�ǹȅȠ�ǾȅȖǓ�ȅǟȠǓǿ�șǩǿǉǓ�=Ǔșșǩǉƺ�ǠȅȠ�ǦǓȖ�ȒȖȅǾȅȠǩȅǿঀ�^ȣȖǓॹ�șǦǓ�
was earning more now, but the costs stacked up pretty fast. To be fair, 
�ǿǏȖǓΛ�ΛȅȣǹǏ�ǈǓ�ȠǦǓ�ЙȖșȠ�Ƞȅ�ƺǠȖǓǓ�ȠǦƺȠ�ǦǓ�Λƺș�ǿȅȠ�ȠǦǓ�ǈǓșȠ�ȅǟ�ǉȅȅǷșঀ�
৚'ȣǿǉȠǩȅǿƺǹ৛�Λƺș�ȠǦǓ�ǾȅșȠ�ǉȅǾȒǹǩǾǓǿȠƺȖΡ�ΛȅȖǏ�Ƞȅ�ȣșǓ�ǟȅȖ�ȠǦǓ�ǾǓƺǹș�
he prepared. Sometimes they weren’t even that—Andrew found it 
ǦƺȖǏ�Ƞȅ�ЙǠȣȖǓ�ȅȣȠ�ΛǦƺȠ�Ƞȅ�ǉȅȅǷ�ȠǦƺȠ�ȠǦǓǩȖ�ǠǹȣȠǓǿেǟȖǓǓ�șȅǿ�ǉȅȣǹǏ�ǓƺȠঀ�
The one or two recipes his grandmother taught him seemed to require 
much more planning and time than he ever seemed to have. 
�Ƞ�ȠǦǓ�ǿǓΠȠ�șǓȠ�ȅǟ�ȖǓǏ�ȠȖƺГǉ�ǹǩǠǦȠșॹ�=Ǔșșǩǉƺ�ȅȒǓǿș�ƺǿ�ƺȒȒ�ȅǿ�ǦǓȖ�ȒǦȅǿǓॹ�

ЙǿǏș�ƺ�ȖǓșȠƺȣȖƺǿȠ�șǦǓ�Ǧƺș�ǈǓǓǿ�ǾǓƺǿǩǿǠ�Ƞȅ�ȠȖΡ�ȅȣȠॹ�ȠǩǉǷș�ƺ�ǟǓΛ�ǈȅΠǓș�
next to options she knows will work for her family, clicks through 
Ƞȅ�ǉǦǓǉǷȅȣȠॹ�ƺǿǏ�ȒȖǓșșǓș�ǦǓȖ�ЙǿǠǓȖȒȖǩǿȠ�ƺǠƺǩǿșȠ�ȠǦǓ�ȒǦȅǿǓ�șǓǿșȅȖ�Ƞȅ�
ƺȣȠǦȅȖǩΦǓ�ȒƺΡǾǓǿȠঀ�eǦǓ�ǾǓƺǹ�Λǩǹǹ�ǈǓ�ȅǿ�ǦǓȖ�ǏȅȅȖșȠǓȒ�ǩǿ�ȠǦǩȖȠΡেЙΚǓ�
Ƞȅ�ǟȅȖȠΡেЙΚǓ�ǾǩǿȣȠǓșঀ�/ǓȖ�(X^�ȠǓǹǹș�ǦǓȖ�șǦǓ�Λǩǹǹ�ǈǓ�ǦȅǾǓ�ǩǿ�ȠǦǩȖȠΡ�
ǾǩǿȣȠǓșঀ�৚XǓȖǟǓǉȠॹ৛�șǦǓ�ΛǦǩșȒǓȖș�ǩǿ�ȖǓǹǩǓǟ�ƺǿǏ�ȖǓȠȣȖǿș�Ƞȅ�ȠǦǓ�ȒȅǏǉƺșȠ�
she was listening to on her commute that morning.

'ȅȖ�ȠǦǓ�(ȖƺΡșॹ�ȠǩǾǓ�ǩș�ȠǦǓ�ȅǿǓ�ǉȅǾǾȅǏǩȠΡ�ȠǦǓΡ�ƺǹΛƺΡș�șǓǓǾ�Ƞȅ�ǹƺǉǷঀ�eǦƺȠঢ়ș�
ȠȖȣǓ�ȅǟ�ǾƺǿΡৄǩǟ�ǿȅȠ�ǾȅșȠৄǟƺǾǩǹǩǓș�ǩǿ�ȠΛǓǿȠΡেЙȖșȠেǉǓǿȠȣȖΡ��ǾǓȖǩǉƺॹ�ǿȅ�
matter where they sit on the income spectrum. It’s true because, like it or 
not, families are not what they used to be. And maybe the typical family 
never was what we imagined it to be anyway. 
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ȠǦȅȣșƺǿǏș�ȅǟ�ΡǓƺȖș�ǈǓǟȅȖǓࢱࢶࢺࢲ�ॹ�ƺǿǏ�ǩȠ�ǩșǿঢ়Ƞ�ȠǦǓ�ΛƺΡ�ǾȅșȠ�
ǦȣǾƺǿș�ǦƺΚǓ�ǹǩΚǓǏ�ǏȣȖǩǿǠ�ȠǦǓ�ЙǟȠΡেЙΚǓ�ΡǓƺȖș�șǩǿǉǓࢶࢷࢺࢲ�ঀࢹ 

So what is going on?
vǓ�ƺȖǓ�ǹǩΚǩǿǠ�ǹȅǿǠǓȖ�ƺǿǏ�ǹǩΚǩǿǠ�ǩǿ�ΚǓȖΡ�ǏǩАǓȖǓǿȠ�ǉǩȖǉȣǾșȠƺǿǉǓș�ȠǦƺǿ�ȠǦȅșǓ�

ȅǟ�ȅȣȖ�ȒƺȖǓǿȠșঀ��ș�ȠǦǓ�৚ǾȅǾ�ƺǿǏ�ǏƺǏ�ƺǿǏ�ȠΛȅ�ǉǦǩǹǏȖǓǿ৛�ǾȅǏǓǹ�ǟƺǏǓș�ƺΛƺΡॹ�
many of us are living with parents, friends, or alone rather than with a 
spouse and children. The American Community Survey has shown that 
ǟȅǹǹȅΛǩǿǠ�ȠǦǓ�(ȖǓƺȠ�[ǓǉǓșșǩȅǿ�ȅǟࢸࢱࢱࢳ�৅ࢺࢱࢱࢳॹ�ȠǦǓ�ȖƺȠǓ�ȅǟ�ΡȅȣǿǠ�ƺǏȣǹȠș�ǹǩΚǩǿǠ�
with parents or roommates increased to higher levels than any previous 
generation. But it would be wrong to see this as a new phenomenon. “The 
ΛƺΡș�ȠǦƺȠ�ǾƺǿΡ�ȒȖǓșǓǿȠেǏƺΡ��ǾǓȖǩǉƺǿș�ƺȖǓ�ȒȣșǦǩǿǠ�ǈƺǉǷ�ȅǿ�ǾȅǏǓȖǿ�ǹǩΚǩǿǠ�
arrangements closely resemble what came centuries, even millennia, before 
ǩǿ�ȅȠǦǓȖ�ȒƺȖȠș�ȅǟ�ȠǦǓ�ΛȅȖǹǏॹ৛�ΛȖǩȠǓș�2ǹƺǿƺ��ঀ�̂ ȠȖƺȣșș�ǟȅȖ�The Atlantic. “Family 
members, relatives, neighbors, and strangers are coming together to live in 
ǠȖȅȣȒș�ȠǦƺȠ�ΛȅȖǷ�ǟȅȖ�ȠǦǓǾৄƺ�ǈǩȠ�ǹǩǷǓ�ǾǓǏǩǓΚƺǹ��ȣȖȅȒǓঀ৛9

Here, however, the comparison with medieval households ends. Today’s 
Millennials are blessed with education and cursed with debt in a way other 
generations could never imagine. “American tuition fees have increased 
faster than wages, with the average annual cost for attending a public 
ǟȅȣȖেΡǓƺȖ�ȣǿǩΚǓȖșǩȠΡ�ƺȠ�ǴȣșȠ�ȅΚǓȖ�੢ࢺࢲॹࢱࢱࢱ�শࢶࢲࢱࢳ৅ࢷࢲࢱࢳষॹ৛�?ǓΚǩǿ��ǩǉǷǩǿșȅǿ�
observed in Big Think in 2019.10�৚�Ƞ�੢ࢲঀࢶ�ȠȖǩǹǹǩȅǿॹ�ȠȅǏƺΡঢ়ș�șȠȣǏǓǿȠ�ǏǓǈȠ�Ǧƺș�
surpassed loans for cars and credit cards, stymieing those who hold it from 
ȒȣȠȠǩǿǠ�ȠǦƺȠ�ǾȅǿǓΡ�ȠȅΛƺȖǏ�ƺșșǓȠ�ƺǉǉȣǾȣǹƺȠǩȅǿঀ৛�

People hold far more debt far earlier in life than would have been the 
ǉƺșǓ�ǓΚǓǿ�ЙǟȠΡ�ΡǓƺȖș�ƺǠȅঀ��ș�ƺ�ȖǓșȣǹȠॹ�ǾƺǿΡ�EǩǹǹǓǿǿǩƺǹș�ǉƺǿǿȅȠ�ƺАȅȖǏ�Ƞȅ�ǈȣΡ�
homes or even start families as their parents did at the same age. Looking at 
that fact in the most optimistic light, it does at least reduce the pressure for 
young professionals to save for the purchase of a house. Homeownership 
ǾƺΡ�șǩǾȒǹΡ�șǓǓǾ�ƺǿ�ǩǾȒȅșșǩǈǩǹǩȠΡঀ�vǩȠǦ�ǩǿȠǓȖǓșȠ�ȖƺȠǓș�ǉǹȅșǓ�Ƞȅ�ƺǿ�ƺǹǹেȠǩǾǓ�
low, saving for the future is not necessarily at the front of a young person’s 
mind. There are so many temptations and distractions in the here and now 
that seem much more appealing too. Our ancestors and even our parents 

in the US. Back in 1960, by contrast, only 13 percent of all households 
ΛǓȖǓ�șǩǿǠǹǓেȒǓȖșȅǿ�ƺȖȖƺǿǠǓǾǓǿȠșঀ

Fertility is following a similar downward curve, with babies arriving later 
or not at all.3 The National Center for Health Statistics reported, “The 
ǠǓǿǓȖƺǹ�ǟǓȖȠǩǹǩȠΡ�ȖƺȠǓ�ǏǓǉǹǩǿǓǏ�Ƞȅࢹࢶ�ঀࢴ�ǈǩȖȠǦș�ȒǓȖࢲ�ॹࢱࢱࢱ�ΛȅǾǓǿ�ƺǠǓǏࢶࢲ�৅ࢵࢵ�
ǩǿࢺࢲࢱࢳ�ॹ�ƺǿȅȠǦǓȖ�ȖǓǉȅȖǏ�ǹȅΛ�ǟȅȖ�ȠǦǓ�hǿǩȠǓǏ�^ȠƺȠǓșঀ৛ࢵ At the same time, 
mothers starting families are doing so later than at any point in history. A 
recent article in USA Today�șȠȣǏΡǩǿǠ�ȠǦǓ�����ǏƺȠƺ�ǟȅȣǿǏ�ȠǦƺȠ�ȠǦǓ�ȅǿǹΡ�
ƺǠǓ�ǠȖȅȣȒ�ǟȅȖ�ΛǦȅǾ�ǈǩȖȠǦ�ȖƺȠǓș�ƺȖǓ�ǩǿǉȖǓƺșǩǿǠ�ǩș�ΛȅǾǓǿ�ȅΚǓȖ�ǟȅȖȠΡেǟȅȣȖ�
years of age.ࢶ

Old is the new young. As a society we are having fewer children, later, 
ǈȣȠ�ΛǓ�ƺȖǓ�ƺǹșȅ�ǹǩΚǩǿǠ�ǹȅǿǠǓȖ�ȠǦƺǿ�ǓΚǓȖ�ǈǓǟȅȖǓঀ��ǉǉȅȖǏǩǿǠ�Ƞȅ�ȠǦǓ����ঢ়ș�
ЙǿǏǩǿǠșॹ�ǹǩǟǓ�ǓΠȒǓǉȠƺǿǉΡ�ȖƺȠǓș�ǩǿǉȖǓƺșǓ�ǾȅȖǓ�ȠǦƺǿ�ȠΛȅ�ǾȅǿȠǦș�ǓΚǓȖΡ�ΡǓƺȖঀ�
��ǈƺǈΡ�ǈȅȖǿ�ǩǿࢹࢲࢱࢳ��ǉȅȣǹǏ�ǓΠȒǓǉȠ�Ƞȅ�ǹǩΚǓࢹࢸ�ঀࢸ�ΡǓƺȖș�শƺΚǓȖƺǠǓǏ�ȅȣȠ�ǟȅȖ�ǾƺǹǓ�
ƺǿǏ�ǟǓǾƺǹǓ�ǹǩǟǓ�șȒƺǿșষঀ6 This means that, even for those who grew up in a 
ȠȖƺǏǩȠǩȅǿƺǹ�ȠΛȅেȒƺȖǓǿȠ�ǦȅȣșǓǦȅǹǏ�ƺǿǏ�șȣǈșǓȕȣǓǿȠǹΡ�ǦƺΚǓ�ƺ�ǿȣǉǹǓƺȖ�ǟƺǾǩǹΡ�
of their own, the portion of their life lived in this arrangement is declining.

In a recent article for Quartzॹ�șȅǉǩƺǹ�ȒșΡǉǦȅǹȅǠǩșȠ��Ǔǹǹƺ��ǓXƺȣǹȅ�ǿȅȠǓǏॹ�
৚2ǿࢱࢸࢺࢲ�ॹ�ǾȅȖǓ�ȠǦƺǿࢱࢵ��ȒǓȖǉǓǿȠ�ȅǟ�ǦȅȣșǓǦȅǹǏș�ΛǓȖǓ�ǉȅǾȒȖǩșǓǏ�ȅǟ�ǿȣǉǹǓƺȖ�
ǟƺǾǩǹǩǓșআ�ȠȅǏƺΡॹ�ȠǦƺȠ�ЙǠȣȖǓ�ǩș�ǿȅȠ�ǓΚǓǿࢱࢳ��ȒǓȖǉǓǿȠঀ৛7 As the author of How We 

@Ȉ͠ǲ�FȤ࣒͡�[ǲǮǲϫȞȈȞǿ�/Ȥȝǲ�ǙȞǮ�'ǙȝȈȘͧ�ȈȞ�ȿȅǲࠌࠍ�ȸȿ��ǲȞȿɂȵͧॹ��ǓXƺȣǹȅ�șȒǓǿȠ�
years traveling the US, scouring government reports, reviewing scholarly 
writing, and interviewing people about their home lives. She found that 
ȠǦǓ�ǿȣǉǹǓƺȖ�ǩǏǓƺǹ�ǩș�ǿȅȠ�ȅǿǹΡ�ȅǿ�ȠǦǓ�ΛƺǿǓৄǩȠ�Λƺș�ȅǿǹΡ�ǓΚǓȖ�ƺ�МǓǓȠǩǿǠ�ȒǦƺșǓ�
in the history of civilization.
�ȅǾǾǓǿȠƺȠȅȖ�ƺǿǏ�ǉȅǹȣǾǿǩșȠ��ƺΚǩǏ��ȖȅȅǷș�ƺǠȖǓǓșঀ�vȖǩȠǩǿǠ�ǩǿ�The 

Atlantic, he observed: 

When we have debates about how to strengthen the family, 
ΛǓ�ƺȖǓ�ȠǦǩǿǷǩǿǠ�ȅǟ�ȠǦǓ�ȠΛȅেȒƺȖǓǿȠ�ǿȣǉǹǓƺȖ�ǟƺǾǩǹΡॹ�ΛǩȠǦ�ȅǿǓ�ȅȖ�
two kids, probably living in some detached family home on 
some suburban street. We take it as the norm, even though 
this wasn’t the way most humans lived during the tens of 
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XȅǩǿȠ�ȠƺǷǓǿঀ�^ǉȅȠȠঢ়ș�ΛȅȖǏș�ǾƺǏǓ�ǦǓȖ�ȖǓМǓǉȠ�ȅǿ�ǦȅΛ�ǏǩАǓȖǓǿȠ�ȠǦǓǩȖ�
lives were from those of previous generations in her family. Meredith’s 
ǠȖƺǿǏǾȅȠǦǓȖ�Λƺș�ƺ�șȠƺΡেƺȠেǦȅǾǓ�ǾȅǾ�ΛǦȅ�ǉȅȅǷǓǏ�ǓΚǓȖΡ�ǾǓƺǹ�ǟȅȖ�ǦǓȖ�
husband and children. She would never dream of going to a restaurant 
on a weeknight. For her, eating out was reserved for a special occasion. 
Meredith’s mother worked as a teacher, yet she was still expected to serve 
ȣȒ�ƺ�ǦȅǾǓেǉȅȅǷǓǏ�ǾǓƺǹ�ǓΚǓȖΡ�ǿǩǠǦȠঀ�vǦǓǿ�EǓȖǓǏǩȠǦ�Λƺș�ǠȖȅΛǩǿǠ�ȣȒॹ�
her family tended to eat out more often than her grandparents, but it was 
ǏǓЙǿǩȠǓǹΡ�ǿȅȠ�ȠǦǓ�ǿȅȖǾঀ

Now she is married with a child of her own. Scott and Meredith both 
work, and they tend to eat out or get food delivered most weeknights. 
When they do cook, it’s more of a special weekend event so they can plan 
for it and set aside some time. 
eǦǓǩȖș�ǩș�ƺ�ǟƺǾǩǹǩƺȖ�șȠȅȖΡ�ȠǦƺȠ�ǓΠǓǾȒǹǩЙǓș�ȠǦǓ�ȠȖǓǿǏș�ΛǓঢ়ȖǓ�ȠƺǹǷǩǿǠ�ƺǈȅȣȠ�ǩǿ�

this chapter. In the last few years, the number of restaurants has expanded 
in line with the rise of women entering the paid workforce. Only two 
generations ago, women such as Meredith’s grandmother were largely 
restricted to the homemaker role, supporting male breadwinners and their 
ǟƺǾǩǹǩǓș�ƺș�ȠǦǓǩȖ�ǟȣǹǹেȠǩǾǓ�Ǵȅǈঀ�৚/ȅǾǓǾƺǷǩǿǠ৛�ǩș�ǿȅ�ǹȅǿǠǓȖ�ƺ�ȒȖǓșȣǾǓǏ�
role for women but one choice among many careers both parents can 
ǉȅǿșǩǏǓȖৄǩǟ�ȠǦǓΡ�ƺȖǓ�ǹȣǉǷΡ�ǓǿȅȣǠǦ�Ƞȅ�ƺАȅȖǏ�ǩȠঀ��ǉǉȅȖǏǩǿǠ�Ƞȅ�ȠǦǓ�XǓΛ�
[ǓșǓƺȖǉǦ��ǓǿȠǓȖॹ�ǩǿࢱࢷࢺࢲ�ॹࢱࢶ��ȒǓȖǉǓǿȠ�ȅǟ�ǉǦǩǹǏȖǓǿ�ȣǿǏǓȖࢹࢲ��ǹǩΚǓǏ�ǩǿ�ƺ�ǦȅǾǓ�
with both parents where the father worked and the mother stayed at home. 
2ǿࢵࢲࢱࢳ�ॹ�ȠǦƺȠ�ǿȣǾǈǓȖ�ǦƺǏ�ǏȖȅȒȒǓǏ�Ƞȅࢵࢲ��ȒǓȖǉǓǿȠঀ12 

“Women outnumbered men in the US paid workforce, with their new 
ǾƺǴȅȖǩȠΡ�ǈȣȅΡǓǏ�ǈΡ�ǟƺșȠ�Ǵȅǈ�ǠȖȅΛȠǦ�ǩǿ�ǦǓƺǹȠǦ�ǉƺȖǓ�ƺǿǏ�ǓǏȣǉƺȠǩȅǿ�ȅΚǓȖ�ȠǦǓ�
ȒƺșȠ�ΡǓƺȖॹ�ƺș�ΛǓǹǹ�ƺș�ȠǦǓ�ȠǩǠǦȠ�ǹƺǈȅȖ�ǾƺȖǷǓȠॹ৛�ΛȖȅȠǓ�[ƺǉǦǓǹ�^ǩǓǠǓǹ�ǟȅȖ�The 

vǙȸȅȈȞǿȿȤȞ�XȤȸȿ�ǩǿࢱࢳࢱࢳ�ঀ�'ȣȖȠǦǓȖǾȅȖǓॹ�șǦǓ�șƺΡșॹ�৚Kǟ�ȠǦǓࢶࢵࢲ�ॹࢱࢱࢱ�Ǵȅǈș�
ȒǩǉǷǓǏ�ȣȒ�ǩǿ��ǓǉǓǾǈǓȖ�ȠǦȖȅȣǠǦȅȣȠ�ȠǦǓ�ǓǉȅǿȅǾΡॹ�ΛȅǾǓǿ�Λȅǿ�ǾȅșȠ�ȅǟ�
ȠǦǓǾৄࢺࢴࢲॹࢱࢱࢱॹ�ƺǉǉȅȖǏǩǿǠ�Ƞȅ�@ƺǈȅȖ��ǓȒƺȖȠǾǓǿȠ�ǏƺȠƺঀ৛13

In their move from the informal to the formal economy, women are also 
fast displacing men on the income front. According to a 2017 Daily Beast 
article, “A new study says that young, single, and childless women under 

ǉȅȣǹǏ�ǿǓΚǓȖ�ǦƺΚǓ�ǏȖǓƺǾǓǏ�ȅǟ�ȠǦǓ�ƺǈȣǿǏƺǿǉǓ�ȅǟ�ǉǦȅǩǉǓ�ΛǓ�ǿȅΛ�ǓǿǴȅΡ�ǩǿ�
ȖǓȠƺǩǹ�ǉǦƺǿǿǓǹșॹ�ȠȖƺΚǓǹ�ǓΠȒǓȖǩǓǿǉǓșॹ�ƺǿǏ�ǹǓǩșȣȖǓ�ƺǉȠǩΚǩȠǩǓș�ȅАǓȖǓǏ�ȠǦȖȅȣǠǦ�ȠǦǓ�
(ȖȅȣȒȅǿș�ȅǟ�ȠǦǩș�ΛȅȖǹǏঀ��ΚǓǿ�ǩǟ�ȠǦǓΡ�ǦƺǏॹ�ȒȖȅΚǩǏǩǿǠ�ǟȅȖ�ƺ�ΡȅȣǿǠ�ǟƺǾǩǹΡঢ়ș�
needs and a roof over their heads would have prevented our predecessors 
ǟȖȅǾ�ǉǹǩǉǷǩǿǠ�৚ǈȣΡ�ǿȅΛ৛�শȅȖ�ǩȠș�ǦǩșȠȅȖǩǉƺǹ�ǓȕȣǩΚƺǹǓǿȠষঀ�
vǩȠǦ�ȠǦǓ�ǩǿǉǓǿȠǩΚǓ�Ƞȅ�șƺΚǓ�șȅ�ǹȅΛॹ�EǩǹǹǓǿǿǩƺǹș�ƺǿǏ�(Ǔǿ���ƺȖǓ�ȠǦǓ�ȅȒȒȅșǩȠǓ�

ȅǟ�৚ǦȅȣșǓ�ȒȅȅȖঀ৛�eǦǓșǓ�ΡȅȣǿǠ�ȒǓȅȒǹǓ�ƺȖǓ�ΛǦƺȠ�ΛǓ�ǉƺǹǹ�৚ȖǓǿȠǩǿǠ�ȖǩǉǦঀ৛�
While their overall income and wealth lag behind that of prior generations, 
their disposable income is higher. No mortgage payment, no car lease, 
no insurance, and no maintenance on assets they do not own opens up 
ƺ�șǩǠǿǩЙǉƺǿȠ�ȒȅȖȠǩȅǿ�ȅǟ�ȠǦǓǩȖ�ȠƺǷǓেǦȅǾǓ�ȒƺΡ�Ƞȅ�șȒǓǿǏ�ȅǿ�৚ǓΠȒǓȖǩǓǿǉǓșঀ৛�

Which brings us to food.
�ǦǩǓǟ�ƺǾȅǿǠ�ȠǦǓșǓ�ǓΠȒǓȖǩǓǿǉǓș�ǩș�ǓƺȠǩǿǠ�ƺȠ�ȖǓșȠƺȣȖƺǿȠșঀ�'ȅȖȠΡেǿǩǿǓ�ȒǓȖǉǓǿȠ�

of Millennials spend more on restaurant meals each month than they save 
for retirement. In 2013, Millennials spent 10 percent more each year on 
ȖǓșȠƺȣȖƺǿȠș�ȠǦƺǿ��ȅȅǾǓȖș�ǏǩǏৄǩǿ�șȒǩȠǓ�ȅǟ�ȠǦǓǩȖ�ǹȅΛǓȖ�ǩǿǉȅǾǓș�ƺǿǏ�ǏǓǈȠে
șƺǏǏǹǓǏ�ǿǓǠƺȠǩΚǓ�ΛǓƺǹȠǦঀ���EǩǹǹǓǿǿǩƺǹ�ȠȅǏƺΡ�șȒǓǿǏș�੢ࢲॹࢱࢱࢱ�ǹǓșș�ȒǓȖ�ΡǓƺȖ�ȅǿ�
ǠȖȅǉǓȖǩǓș�ȠǦƺǿ�șȅǾǓȅǿǓ�ǩǿ�ȠǦǓǩȖ�ƺǠǓ�ǉȅǦȅȖȠ�ǏǩǏ�ǴȣșȠ�ȠǓǿ�ΡǓƺȖș�ƺǠȅঀ11 Where 
ǩș�ȠǦƺȠ�੢ࢲॹࢱࢱࢱ�ǠȅǩǿǠঁ�vǓǹǹॹ�ƺ�ǠȅȅǏ�ȒȅȖȠǩȅǿ�ȅǟ�ǩȠ�ǩș�ǿȅΛ�ȖǓǏǩȖǓǉȠǓǏ�ȠȅΛƺȖǏ�
ȖǓșȠƺȣȖƺǿȠșॹ�ǏǓǹǩΚǓȖǓǏ�ǟȅȅǏॹ�ƺǿǏ�ǩǿǠȖǓǏǩǓǿȠ�ȅȖ�ǾǓƺǹেǷǩȠ�șȣǈșǉȖǩȒȠǩȅǿșঀ
vǦǓǿ�ȅǿǓ�ȅǟ�ȣș�শEǓȖǓǏǩȠǦৄǿȅȠ�ƺ�EǩǹǹǓǿǿǩƺǹষ�șȠƺȖȠǓǏ�șǓǓǩǿǠ�ǏǓǹǩΚǓȖΡ�

ƺАǓǉȠ�ȠǦǓ�ǈȣșǩǿǓșș�șǦǓ�Λƺș�ΛȅȖǷǩǿǠ�ǩǿॹ�ȠǦǓ�ƺȒȒǓƺǹ�ȅǟ�ǏǓǹǩΚǓȖΡ�Λƺșǿঢ়Ƞ�ȅǈΚǩȅȣș�
to her. What was the draw for a Millennial market that was meant to be 
so in love with experiences? Luckily, she had a Millennial on hand to ask: 
her husband, Scott. 

“If you guys love experiences so much, why do you want to sit at home 
ǈǩǿǠǓǩǿǠ�ȅǿ�FǓȠМǩΠ�ΛǦǩǹǓ�Ρȅȣ�ǓƺȠ�șȅǾǓȠǦǩǿǠ�ȠǦƺȠ�Λƺș�ǈȖȅȣǠǦȠ�Ƞȅ�ΡȅȣȖ�ǏȅȅȖঁ৛
৚|ȅȣঢ়ȖǓ�ǾǩșǏǓЙǿǩǿǠ�ȠǦǓ�ΛȅȖǏ�experienceॹ৛�ǦǓ�ǓΠȒǹƺǩǿǓǏঀ�৚�ǿ�ǓΠȒǓȖǩǓǿǉǓ�

ǩșǿঢ়Ƞ�ǴȣșȠ�ƺǈȅȣȠ�ǠȅǩǿǠ�șȅǾǓΛǦǓȖǓঀ�2Ƞঢ়ș�ǦȅΛ�2ঢ়Ǿ�ǉǦȅȅșǩǿǠ�Ƞȅ�ǹǩΚǓ�ƺȠ�ƺ�
particular moment. If the choice I have made is to run around in the 
backyard with my kid or play an online video game with my friend who 
lives two hundred miles away, I don’t want to be interrupted from that 
ǓΠȒǓȖǩǓǿǉǓ�Ƞȅ�Ǡȅ�ǠǓȠৄȅȖ�ǓΚǓǿ�ΛȅȖșǓॹ�ǾƺǷǓৄșȅǾǓȠǦǩǿǠ�Ƞȅ�ǓƺȠঀ৛
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eǦǓȖǓঢ়ș�ȖǓƺǹǹΡ�ǿȅ�ȠǩǾǓ�Ƞȅ�ǦƺǿǏǹǓ�ȠǦǓ�șǦȅȖȠǟƺǹǹ�ƺǿΡ�ȅȠǦǓȖ�ΛƺΡঀ�eǦǓ�(ȖƺΡ�
family, whom we met at the start of this chapter, are by no means an 
exception. Instead, their story is reasonably representative of an overworked 
and overscheduled country. According to the Institute for Women’s Policy 
[ǓșǓƺȖǉǦॹ�ΛȅǾǓǿ�ȅǿ�ƺΚǓȖƺǠǓ�ΛȅȖǷǓǏ�ǴȣșȠ�ȣǿǏǓȖ�ǟȅȖȠΡ�ǦȅȣȖș�ȒǓȖ�ΛǓǓǷ�ΛǦǩǹǓ�
ǾǓǿ�ΛȅȖǷǓǏ�ǴȣșȠ�ȅΚǓȖ�ǟȅȖȠΡॹ�ǈȣȠ�ƺ�șȠƺǠǠǓȖǩǿǠ�ȅǿǓ�ǩǿ�ЙΚǓ�ΛȅǾǓǿ�ƺǿǏ�ȅǿǓ�ǩǿ�
three men worked well above forty hours per week.17

At the same time, in between sports, enrichment activities, and work 
obligations, most Americans now spend most of their time consuming 
media as opposed to other leisure activities like spending quality time 
with their family or friends.ࢹࢲ Longer work commutes compound this 
problem further and prevent parents from having the bandwidth to cook. 
As Christopher Ingraham explains for eȅǲ�vǙȸȅȈȞǿȿȤȞ�XȤȸȿ: “The average 
�ǾǓȖǩǉƺǿ�ǉȅǾǾȣȠǓ�ǠȖǓΛ�Ƞȅ�ǴȣșȠ�ȅΚǓȖࢸࢳ��ǾǩǿȣȠǓș�ȅǿǓ�ΛƺΡ�ǩǿࢹࢲࢱࢳ�ॹ�ƺ�
record high, according to data released in September by the US Census 
�ȣȖǓƺȣঀ৛19��ș�ƺ�ȖǓșȣǹȠॹ��ǾǓȖǩǉƺǿș�șȒǓǿǏ�ȅǿǹΡ�șǩΠȠΡেșǩΠ�ǾǩǿȣȠǓș�ƺ�ǏƺΡ�ǓƺȠǩǿǠ�
ǟȅȅǏৄșȅǾǓ�ȠǦǩȖȠΡেșǓΚǓǿ�ǾǩǿȣȠǓș�ǹǓșș�ȠǦƺǿ��Ǧǩǿƺ�ȅȖ�șǩΠȠΡেșǓΚǓǿ�ǾǩǿȣȠǓș�
less than the French. 
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 ࢵࢲΛǦȅ�ǹǩΚǓ�ǩǿ�ǉǩȠǩǓșৄǾƺǷǓ�ǾȅȖǓ�ǾȅǿǓΡ�ȠǦƺǿ�ȠǦǓǩȖ�ǾƺǹǓ�ǉȅȣǿȠǓȖȒƺȖȠșঀ৛ৄࢱࢴ
Though Equal Pay Today reports American women earn eighty cents to 
every dollar earned by their male peers today, they are catching up fast. 
Already, the National Bureau of Economic Research reports female college 
graduates outnumber males. And according to the American Enterprise 
2ǿșȠǩȠȣȠǓॹ�৚vȅǾǓǿ�ǓƺȖǿǓǏ�ȠǦǓ�ǾƺǴȅȖǩȠΡ�ȅǟ�ǏȅǉȠȅȖƺǹ�ǏǓǠȖǓǓș�ǩǿࢸࢲࢱࢳ��ǟȅȖ�ȠǦǓ�
ঀ৛ࢱࢱࢲ��Ƞȅࢸࢴࢲ�ȠǦ�șȠȖƺǩǠǦȠ�ΡǓƺȖ�ƺǿǏ�ȅȣȠǿȣǾǈǓȖ�ǾǓǿ�ǩǿ�ǠȖƺǏ�șǉǦȅȅǹࢺ

It’s not surprising, then, that women are playing a bigger role in 
household budget allocation. Men, meanwhile, have taken on more 
household chores—though not so much that there isn’t a gap. A US 
�ȣȖǓƺȣ�ȅǟ�@ƺǈȅȖ�^ȠƺȠǩșȠǩǉș�șȠȣǏΡ�ǩǿࢶࢲࢱࢳ��ǟȅȣǿǏ�ȠǦƺȠ�ΛȅǾǓǿ�ǓǿǠƺǠǓ�ǩǿ�
about an hour more a day on household activities than men do.ࢶࢲ As 
women increasingly work outside the home, the shortfall is covered by 
outsourcing to cleaning services, gardening services, and home maintenance 
services, as well as delivery services and restaurants. Even with outside help, 
ƺǉǉȅȖǏǩǿǠ�Ƞȅ�K����(ǓǿǏǓȖ��ƺȠƺॹ�ȠǦǓ�ǠǓǿǏǓȖ�ǠƺȒ�ǩǿ�ǹǓǩșȣȖǓ�ȠǩǾǓ�șȠǩǹǹ�șǩȠș�
ǾȅȖǓ�șǩǠǿǩЙǉƺǿȠǹΡ�ǩǿ��ǾǓȖǩǉƺǿ�ǾǓǿঢ়ș�ǟƺΚȅȖ�ȖǓǹƺȠǩΚǓ�Ƞȅ�ȅȠǦǓȖ�ǉȅȣǿȠȖǩǓșঀ16
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The uptick in women working, the housework that still needs to get 
done, and busier schedules for everyone (toddlers and teens as well as 
ȒƺȖǓǿȠșষ�Ǧƺș�ǹǓǏ�Ƞȅ�ǟǓΛǓȖ�ǩǿেǦȅǾǓ�ǾǓƺǹș�ȒȖǓȒƺȖǓǏ�ǟȖȅǾ�șǉȖƺȠǉǦঀ��ș�ΛǓঢ়ΚǓ�
seen in this chapter, the nuclear family sitting around the dinner table 
most nights of the week has become the exception rather than the norm. 
The reality for most families is this: we are time and asset poor, live in 
unconventional settings, and depend on both parents working inside and 
ȅȣȠșǩǏǓ�ȠǦǓ�ǦȅǾǓঀ�2ǿ�ȒǹƺǉǓ�ȅǟ�ȠǦǓ�ǦȅǾǓেǉȅȅǷǓǏ�ǾǓƺǹॹ�ΛǓ�ƺȖǓ�ȠȣȖǿǩǿǠ�Ƞȅ�
dining out and, increasingly, delivery services.

Restaurants who understand their customers are responding to this 
new reality. Convenience alone isn’t enough: families also expect more 
choice, higher quality, speed, and value for money. For all of that, they 
are willing to pay. 
eǦǓ�ȖǩșǓ�ȅǟ�ǓেǉȅǾǾǓȖǉǓ�Ǧƺș�ǈȖȅȣǠǦȠ�ȣș�ƺ�ȒǦǓǿȅǾǓǿȅǿ�ǉƺǹǹǓǏ�৚2�

vƺǿȠ�vǦƺȠ�2�vƺǿȠ�vǦǓǿ�2�vƺǿȠ�2Ƞॹ৛�ȅȖ�2vv2vv2v2�ǟȅȖ�șǦȅȖȠঀ�
EǩǹǹǓǿǿǩƺǹș�ƺȖǓ�ǉȖǓƺȠǩǿǠ�ƺǿ�ȅǿেǏǓǾƺǿǏ�ǓǉȅǿȅǾΡৄșƺǾǓেǏƺΡ�ǏǓǹǩΚǓȖΡॹ�
ƺǿΡȅǿǓঁ�2vv2vv2v2�ǩș�ƺ�ǾƺǿȠȖƺ�ǟȅȖ�ȖǓȠƺǩǹ�șǦȅȒȒǓȖș�ǠȖȅΛǩǿǠ�ǓΚǓȖে
ǾȅȖǓ�ƺǉǉȣșȠȅǾǓǏ�Ƞȅ�ǩǿșȠƺǿȠ�ǠȖƺȠǩЙǉƺȠǩȅǿঀ�2Ƞ�ƺǹșȅ�ȖǓȒȖǓșǓǿȠș�ƺ�ǏǓǾƺǿǏ�ǟȅȖ�
a seemingly endless array of choices in other areas of life too. Food is no 
exception. We want what we want to eat, and we want it on our plates now.
�ș�ΛǓঢ়ȖǓ�ƺǈȅȣȠ�Ƞȅ�șǓǓॹ�ǟȣǹЙǹǹǩǿǠ�ȠǦƺȠ�ǏǓșǩȖǓ�ǩșǿঢ়Ƞ�ƺș�șǩǾȒǹǓ�ƺș�ȒȣȠȠǩǿǠ�ǟȅȅǏ�

ȅǿ�ƺ�ȒǹƺȠǓ�শȅȖ�ǩǿ�ƺ�ǈȅΠষঀ�2ǿ�ȠǦǩș�ǿǓΛ�ΛȅȖǹǏ�ȅǟ�ǓƺȠǩǿǠॹ�ǟȅȅǏ�Ǧƺș�ǈǓǉȅǾǓ�ǾȣǉǦ�
ǾȅȖǓ�ȠǦƺǿ�ƺ�ǾǓƺǿș�Ƞȅ�șǓȖΚǩǉǓ�ƺ�ȠΛƺǿǠ�ȅǟ�ǦȣǿǠǓȖঀ�FȅΛॹ�ǟȅȅǏ�ȖǓМǓǉȠș�ΡȅȣȖ�
ǩǏǓǿȠǩȠΡॹ�ΡȅȣȖ�ΚƺǹȣǓșॹ�ƺǿǏ�ΡȅȣȖ�ǉȅǿșǉǩȅȣșǿǓșș�ȅǟ�ȠǦǓ�ǏǩȖǓǉȠ�ǓАǓǉȠ�ȅǟ�ǟȅȅǏ�
upon your health.

�ȅǙȱȿǲȵࠍ��

OUR TASTES ARE CHANGING

A ǿǏȖǓΛ�(ȖƺΡঢ়ș�șȠȅǾƺǉǦ�ǠȖȣǾǈǹǓǏ�ƺș�ǦǓ�ǹȅȅǷǓǏ�ƺȠ�Ǧǩș�ΛƺȠǉǦঀ�
/Ǔ�ǦƺǏ�ǴȣșȠ�ǠȅȠ�ȠǦǓ�ȠǓΠȠ�ǟȖȅǾ�Ǧǩș�ΛǩǟǓ�ȠǦƺȠ�ȠȅǿǩǠǦȠ�ȠǦǓΡ�ΛǓȖǓ�
Ƞȅ�ǓƺȠ�ǟȖȅǾ�?ΛǩΠȅঀ�/Ǔ�ǦƺǏǿঢ়Ƞ�ǦǓƺȖǏ�ȅǟ�ȠǦǓǾ�ǈǓǟȅȖǓॹ�ǈȣȠ�

EǓǏǩȠǓȖȖƺǿǓƺǿ�ǟȅȅǏ�ǦƺǏ�ǈǓǓǿ�ƺ�ǟƺΚȅȖǩȠǓ�ȅǟ�Ǧǩș�ƺǿǏ�=Ǔșșǩǉƺঢ়ș�ǓΚǓȖ�șǩǿǉǓ�
their honeymoon cruise around that part of the world.

Theirs was not the easiest family to feed. Only a few years earlier, 
ȠǦǓ�(ȖƺΡș�ǦƺǏ�ΛƺȠǉǦǓǏ�ƺ�ǏȅǉȣǾǓǿȠƺȖΡ�ȅǿ�FǓȠМǩΠ�ƺǈȅȣȠ�ǦȅΛ�ȠǦǓ�ǟȅȅǏ�
industry was conspiring to make Americans eat more meat than is good 
for our health. Later that weekend, they met with Andrew’s elder sister, 
who had recently turned to veganism because of her growing concerns 
ƺǈȅȣȠ�ȠǦǓ�ǓǿΚǩȖȅǿǾǓǿȠƺǹ�ǓАǓǉȠ�ȅǟ�ȠǦǓ�ǾǓƺȠ�ǩǿǏȣșȠȖΡঀ��ǿǏȖǓΛ�ƺǏȅȖǓǏ�
Ǧǩș�șǩșȠǓȖ�ƺǿǏॹ�ΛǩȠǦ�ȠǦǓ�ǏȅǉȣǾǓǿȠƺȖΡ�ǟȖǓșǦ�ǩǿ�Ǧǩș�ǾǩǿǏॹ�ǦƺǹǟেǴȅǷǩǿǠǹΡ�
ƺǠȖǓǓǏ�Ƞȅ�șȣȒȒȅȖȠ�ǦǓȖ�ǓАȅȖȠșঀ�/ǩș�ǏǩǓȠ�șǦǩǟȠ�Λƺșǿঢ়Ƞ�ƺș�ǏǩГǉȣǹȠ�ƺș�ǦǓ�ЙȖșȠ�
expected it to be. Before he knew it, he had fully accommodated the 
switch to veganism, felt great, and never looked back. Having access to 
several local restaurants with vegan options, plus the niche products 
available on a growing number of grocery store shelves and online, 
helped him eat the foods he felt were right for him.


